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Tourism in the Northern Territory

• Where are we at now?

• NT’s Tourism Strategy 2030– key priorities

• Future targets towards 2030

NT tourism research data is available at tourismnt.com.au/research



Economic value of tourism to the NT

Value to the economy 

Why people visit the NT?



Latest developments



NT Total Visitors

Source: Tourism Research Australia, National Visitor Survey  Year Ending (YE) September 2018 and International Visitor Survey, Year Ending (YE) December 2018

* Change in National Visitor Survey methodology from Q1 2014 – domestic estimates provided are not directly comparable to previous years



NT total visitor expenditure



NT Holiday Visitors

Source: Tourism Research Australia, National Visitor Survey Year Ending (YE) September 2018 and International Visitor Survey Year Ending (YE) December 2018

* Change in National Visitor Survey methodology from Q1 2014 – domestic estimates provided are not directly comparable to previous years



NT holiday visitor expenditure

Source: Tourism Research Australia, National Visitor Survey  Year Ending (YE)  September 2018 and International Visitor Survey, Year Ending (YE) December 2018

* Change in National Visitor Survey methodology from Q1 2014 – domestic estimates provided are not directly comparable to previous years



Regional holiday dispersal – Top End and Centre

Source: Tourism Research Australia, National Visitor Survey and International Visitor Survey, Year Ending September 2018

* Change in National Visitor Survey methodology from 2014 – estimates provided are not directly comparable to previous years



Regional holiday visitation

KATHERINE DALY

187,000 Holiday Visitors 
(+5.5%)

LASSETER 

(ULURU )

356,000 Holiday 
Visitors (+28%)

KAKADU ARNHEM
88,000 Holiday Visitors 

(-22%)

BARKLY
61,000 Holiday Visitors 

(-15%)

ALICE SPRINGS 

MACDONNELL

267,000 Holiday Visitors 
(+8.1%)

DARWIN ONLY
330,000  Holiday Visitors 

(-1.6%)

OUTER DARWIN
86,000  Holiday Visitors 

(-15%)

Source: Tourism Research Australia, National Visitor Survey and International Visitor Survey, Year Ending September 2018

* Change in National Visitor Survey methodology from 2014 – estimates provided are not directly comparable to previous years



Kakadu & East Arnhem
(83ix)

Tennant Creek & 
Surrounds (150ix)

Alice Springs 
& Surrounds

(94ix)

Uluru & Surrounds 
(150ix)

Katherine & Surrounds 
(90ix)

Darwin & Surrounds
(89ix)

* ix – index 

Industry Outlook – 2019 Sentiment



Note: this reflects scheduled flights as loaded at March 2019, with the dashed line representing a forecast. Airlines may add or reduce services based on consumer demand.

Aviation capacity outlook – 2019



*  Holiday visitor growth on top of 2017-18 Budget Estimates as published in 2018 Budget Paper No 3. 

Progress towards 2018-19 Turbo Goal*

855,000 906,000

297,000

855,000
412,000

494,000



Looking ahead - planning for the future

• Northern Territory’s Tourism Strategy 2030

• Part of Turbocharging Tourism Commitment



Review and 

refine strategy 
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strategy 

Timeline of strategy’s development



Northern Territory plans and initiatives

• Aboriginal Tourism Strategy 

• Business Events Strategy 

• Event Development Strategy 

• Turbocharging Tourism 

• NT Aviation and Services Strategy

• Creative Industries Strategy 

• Planning System Reform

• Jabiru Masterplan 

• City Deals 

• 10 Year Infrastructure Plan and 
Infrastructure Strategy 

• Anti-Social Behaviour Plan 

Northern Australia plans and initiatives

• Northern Horizons – Unleashing Our 

Tourism Potential

• Northern Australian Tourism Initiative, 
including Entrepreneur’s Program, 

Tourism Partnerships Program and 
Business Advisory Services Program

• Regional Tourism Infrastructure 
Investment Attraction Strategy 
2016-2021 

• Building Better Regions Fund 

• Northern Australia Infrastructure Facility 

• Tourism Major Project Facilitation Service

Strategic framework



NT Tourism 2030 strategic framework



• 44% growth in visitors by 2030 compared to 2017-18
• 2.468 million overnight visitors by 2030 (1.363  million holiday visitors) 
• Total visitor spend of $3 billion by 2030 ($1.732 billion in holiday expenditure) 

DRAFT 2030 targets….



Annual report card

Three-yearly review

Flexible target range

Reporting to occur annually against a set 

of agreed metrics, both general (e.g. 

visitor arrivals and expenditure) and 

action specific (e.g. number of businesses 

supported, additional aviation capacity).

Every three years, the strategy should be 

reviewed to refresh priorities, and identify 

further actions to take into account new 

additions to the tourism landscape if 

necessary. 

Ranges provided for visitor arrival and 

expenditure targets, allowing for changing 

conditions, and consideration of different 

trends across visitor segments.

Progress is monitored Strategy remains relevant Adaptable to new conditions

Ongoing three year marketing plans – to underpin and support the strategy

Reporting and review mechanisms



Final draft strategy for Cabinet consideration – early April

Release of strategy, 3-year strategy summary and plan-on-a-page – May

Release of 3-year implementation plan for Tourism NT – 1 July 2019

Where to next? 



Many Tourism NT staff around today if 
you want more detail, including

• Simonne Shepherd

• Andrew Hopper

• Scott Lovett and Tony Quarmby

• Mark Crummy, John Di Maria and myself


