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WHAT | WILL COVER TODAY

What we said we would do this time last uear and how have we done....

A consumer based situational analusis of the tourism market in the NT

An outline of the marketina direction that will be used to take advantaae

of market obportunities that differentiate us. inspire consumers and motivate them to
book their travel as soon as possible......
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CURRENT VISITATION RESULTS

COMBINED RESULTS DOMESTIC AND INTERNATIONAL

1 1
DOMESTIC VISITORS YEAR ENDING SEPTEMBER 2018 INTERNATIONAL VISITORS YEAR ENDING DECEMBER 2018 ENDING SEPTEMBER 20181

1.55 million 298,000 1.84 million
All-purpose domestic All-purpose international All-purpose combined
visitation decreased slightly visitation increased visitation decreased slightly
52.2 billion $472 million $2.33 billion

All-purpose domestic spend

- All-purpose international
decreased slightly

All-purpose combined spend

spend increased decreased
657,(_)00_ - 259,000 904,000
F}omestlc holiday visitation International holiday visitation Combined holiday visitation
increased increased increased
$806 million $359 million $1.114 billion
Domestic holiday spend International holiday Combined holiday spend
increased spend increased increased
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NT HOLIDAY VISITORS
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Rolling annual (Year Ending)

THE a¥s NORTHERN
Darwin 27 March - Alice Springs 29 March 2019 ﬁ'l' m TERRITORY
. 2Fep0 PXcome  TERRITORY oS

Toumiss N GOVERNMENT



NT HOLIDAY VISITORS
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Rolling annual (Year Ending)

Turbocha#ue Stimulus
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CONSUMER PATHWAY TO PURCHASE

Aspirational ) Consideration

@ Branding

and

@ Awareness

Messaging Experience
o and o and
nversion Advocating

0
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MARKETING ALLOCATION

Branding
and
Awareness

Messaging
and

Conversion Concentrated effort and focus

on filling up empty beds, plane

seats and putting money into

operators pockets

Experience

and
Advocating
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TWO REPORTING STREAMS
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Branding and
Awareness
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BRAND AWARHDIBMESTIC

Results show the brand campaian rated -
sianificantlu hiaher with consumers in YOUR NEXT STOP.
these areas: S

Believable
New news
Piaues interest

STOP GUESSING. START DOING. D\aﬂ]‘ STOP GUESSING. START DOING. MT
e ) n ;ﬁ(' territory. “w

Relevant holidau NT O SALENOW: LTS
Value for moneu

Want to ao now MORNING C()MMW . mT-. STOP GUESSING. START DOING.

GUESS WHERE? i emterrtorycom ~ NT ON SALE NOW.” R

Stands out ‘
Informative (to book) \ " PEAK HOUR. p\ﬂn STOP GUESSING. START DOING.

GUESS WHERE? norhernterrtorycom ~ NT ON SALE NOW.” N

To To To To Do Do Do I
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BRAND AWARBHNEERNATIONAL
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AUSTRALIA

UnDiscover Australia

>

AUSTRALIA

X QANTAS

Partner activitu includina:
Global TrinAdvisor

Tourism Australia

A Sianature Experiences

A WHM/Backpackers — Buzz feed
A UnDiscover Australia

A 2 Bursts of Crocodile Dundee
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BRAND AWARENBSSUMER & TRADE CAMPAIGNS
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