Tourism NT Marketing Update

Tony Quarmby
Executive General Manager Marketing
Department of Tourism, Sport and Culture
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WHAT | WILL COVER TODAY

What we said we would do this time last uear and how have we done....

A consumer based situational analusis of the tourism market in the NT

An outline of the marketina direction that will be used to take advantaae

of market obportunities that differentiate us. inspire consumers and motivate them to
book their travel as soon as possible......
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CURRENT VISITATION RESULTS

COMBINED RESULTS DOMESTIC AND INTERNATIONAL

1 1
DOMESTIC VISITORS YEAR ENDING SEPTEMBER 2018 INTERNATIONAL VISITORS YEAR ENDING DECEMBER 2018 ENDING SEPTEMBER 20181

1.55 million 298,000 1.84 million
All-purpose domestic All-purpose international All-purpose combined
visitation decreased slightly visitation increased visitation decreased slightly
52.2 billion $472 million $2.33 billion

All-purpose domestic spend

- All-purpose international
decreased slightly

All-purpose combined spend

spend increased decreased
657,(_)00_ - 259,000 904,000
F}omestlc holiday visitation International holiday visitation Combined holiday visitation
increased increased increased
$806 million $359 million $1.114 billion
Domestic holiday spend International holiday Combined holiday spend
increased spend increased increased
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NT HOLIDAY VISITORS
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Rolling annual (Year Ending)
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NT HOLIDAY VISITORS
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Rolling annual (Year Ending)

Turbocha#ue Stimulus
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CONSUMER PATHWAY T0 PURCHASE

Aspirational ) Consideration

@ Branding

and

@ Awareness

and

and

Messaging Experience
°ﬁonversion ' Advocating

Booking
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MARKETING ALLOCATION

Branding
and
Awareness

Messaging
and
Conversion

Experience

and
Advocating

Concentrated effort and focus

on filling up empty beds, plane

seats and putting money into

operators pockets
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Branding and
Awareness
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BRAND AWARENESS - DOMESTIC

Results show the brand campaian rated -
sianificantlu hiaher with consumers in YOUR NEXT STOP.
these areas: S

* Believable
* New news
* Piaues interest

. STOP GUESSING. START DOING. D& " | STOP GUESSIﬂG. START DOING. m]’“

° R e | evant h 0 I i d au NT ON SALE NOW: ﬂ]‘ NT ON SALE NOW: o

* Value for moneu | o

* Want to ao now MORNING COMM B\ SRy, STOP CUESSING. START O,

GUESS WHERE? i emterrtorycom ~ NT ON SALE NOW.” R

* Stands out ‘
* Informative (to book) \ " PEAK HOUR. p\ﬂn STOP GUESSING. START DOING.

GUESS WHERE? norhernterrtorycom ~ NT ON SALE NOW.” N
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BRAND AWARENESS - INTERNATIONAL

e > ERE

tripadvisor TOURISM eoavmes | oeczmizmen
AUSTRALIA

UnDiscover Australia

>

AUSTRALIA

X QANTAS

Partner activitu includina:

Global TrinAdvisor

Tourism Australia

* Sianature Experiences

*  WHM/Backpackers — Buzz feed
* UnDiscover Australia

* 2 Bursts of Crocodile Dundee
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BRAND AWARENESS — CONSUMER & TRADE CAMPAIGNS

@ Australia’s Outback, Northern Territory (GB, IE) shared an
event

Published by Chrystal Atkins 1?1 - 21 August - @

International Brand Awareness to
consumers and trade in:

WIN! We are super excited about the screening of The Adventures of
Priscilla Queen of the Desert at The Nomad Cinema Queens Park on Thurs
30th Aug and we have TEN pairs of tickets to give away. Simply comment
‘Priscilla’ on the post below to be entered into the draw. Competition closes
Fri 24th Aug 12pm and winners will be announced later that day. PLUS there
are two return flights to Darwin courtesy of Singapore Airlines up for grabs
on the night. Check out the event page for more info

- NORTHERN TERR ITORY
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il U China
4 L] L]
Sinaanore / Malausia
Destinations
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landscapes and friendly locals - this place has ail the ingredients for your adventure of a lifetime.

The NT has 2 distinct regions to travel, explore these options below.
THURS, 30 AU

The Adventures Of Priscilla, Queen Of The - Ita I u

Desert * Interested

© You like Australia's Outback. Northern Teritory

Germanu
7,950 209

People reached Engagements

Scandinavia
Janan

UK
India

E
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BRAND AWARENESS - CAMPAIGNS

AUSTRALIA'S GREAT WILD NORTH le P ¢ : S THEATER LISTINGS

AUSTPA

GEr LY NUR!TI'HJ

eSS %\@Rﬁ%&*

NOW SHOWING IN IM
AND GIANT SCREEN T
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PR — ON-TREND & LISTICLES

Focus on:

TbP o | Beina on trend throuah Tobp
AUSTRALIA

T L.
An indigenous tourismboom. ) e n Ists a n d th ro uu h o u r
' d titi
e
Australia’s remote Top End — the northernmost hunk [ i B, N
of the Northern Territory — is experiencing an uptick 7 SR I e re n c es.

of tourism to its aboriginal communities, the world's

oldest civilizations, according to 2017 DNA analysis.

The 2017 nal Art Fair saw record

crowds, while new camps, tours, and indigenous !
partnerships are afoot in 2018. Venture North known -
for exclusive access tours to Aboriginal Homelands of

n Abor

Kakadu 1al Park and Arnhem Land, expands with

a second camp dedicated to visitors seeking cultural

experiences and indigenous rock art, while Aboriginal- What to do in Top End
owned Pudakul Tours opens a six-room camp perched our'r

on a crocodile-filled billabong. The region’s small cities on Fa
— Darwin, Palmerston, Katherine — are seeing new

markets and indigenous centers, giving visitors hubs to

appreciate the vast region’s diverse cultures.
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Ehe New York Eimes
From Top End to
Tasmania: Two Very
Different Sides of Australia

New and ancient rock art in the outback, and a bountiful island with a
farmer-chic aesthetic.

INTERNATIONAL
GLORY FOR .

v

) v ‘n
TOP TEN IN LONELY PLANET WORLD DESﬂNATIONS >> P3

Clockwise from top left: sunset outside Litchfield National Park; the Burrungkuy, or Nourlangie, rock
art site in Kakadu \Iat ional Park; Mindil Beach in Darwin; and Buley Rockhole in Litchfield National

Park. Jada Yuan/The w York Times
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52 reasons Lo gel 2oing.

5. CAMP FLASH

Going camping in the Northern Territory has just taken on a whole new twist with the
introduction of Flash Camp @ Kakadu. This bespoke bell tent accommodation, in the
Cooinda Camping Ground in the heart of Kakadu National Park, operates from mid-June to

mid-September. Sleep in double or twin tents with spring-foam mattresses, quality bed U I u ru - Kat a Tj u at a N ati o n a I Pa rk'
Australia

10 OF 52

linen, fresh towels, bamboo furniture and toiletries.

) Flash Camp @ Kakadu. Picture: Flash Camp

ORTHERN
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Northern Territory: One Of 2019’s Most On-Trend Travel

Destinations

December 13,2018 2 0

Rounding out a busy year, it’s fair to say the Northern Territory is shaping up to be one of 2019’s most on-trend
travel destinations. With global accolades, plenty of new experiences and anniversaries to boot, it's time to start

planning your 2019 NT adventure.

With ancient landscapes and some of Australia's most desirable destinations, it’s no wonder this region

is being heralded as a ‘must-do’ travel destinations for the coming year. Global travel brand Fador's Fodor's Go List 2019
Travel pinned Uluru-Kata Tjuta as the number 10 spot to travel to inthe Fodor’s Go List 2019, while
Experience Oz named Uluru in their '7 Wonders of the Australia’ campaign - the only NT destination to . .
feature. Longly Planet also ranked the Red Centre as number four (and the only Australasian EXEIEI’IEI'ICE Oz - 7 Wonders of the Australia
destination) on its hotly contested Best in Travel lists of Top 10 Regions, Countries & Cities for 201%.

The Territory’s Tropical North also made the cut in Best in Travel with the most visited park in the Top |_GII'IE|‘5-r Planet - Bestin Trawvel

End, Litchfield Mational Park, included in Lonely Planet's Best New Openings list for 2019.

=
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PR — COVERING THE ENTIRE NT

Featurina: Barrow Creek. Karlu Karlu (Devils Marbles). Outback Caravan Park Tennant Creek. Batteru
Creek.
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PR — COVERING THE ENTIRE NT

Featurina: West Macs. Larapinta Trail. Alice Sorinas and Surrounds

28 ESCAPE

SUNDAT OCTONEH 14, 2018, ESCAMR.COMAY
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frontler spirit greets you
onwuchdowninAlice

vou'vepassed through

Tlcavitrec Coponyour

way In from the alrport,
wherethe MacDonnell Ranges
stretch out eltherside of you,and
crossed the bone-dryTodd River,
itarrestsyou.

Speaktolocalsand vou'll find
they caught the desernt bug; Just
passing through, then settling for
20ormore years. [t's a placethat
delivers moredepth witheachday.

Takethenew Megafauna
Central(magnt_nat an/alcoota),
displaying findings from Alcoota,
the Northem Territory'schest.
fossil site. The remains of more
than 3000 animalsare buried at
thesite, 150km from Alice, with
excavations underway since the
*80s. Inside you'llspyre-creations
of Dromornisstirtoni, the largest
bird to have lived, and a fearsome
an-printed Bani - a predecessorof
today'ssaltwater crocodile.

At Tjanpi Desert Weavers
(tjanpi.com.au), the NPY Women's
Council works with 400 artists
from 265 .00mmunitles who weave
haskets and sculptures from native
grasses, rafiz and wool. The joyful
plecesarcdisplayedin galleries
around Australia andsold from the
storefront herzand online.

CELESTE MITEHELL

WHAT'S YOUR BUDGET # ALICE SPRINGS

BED CENTRE

AFFORDABLE

AURORA ALICE SPRINGS
OVERNIGHT RATE
FROM $119 (STANDARD ROOM)

You can'tget more central than Aurora Alice Springs,
sandwiched between Todd Malland Todd River. R

MID RANGE

CROWNE PLAZA ALICE SPRINGS LASSETERS
RATE
FROM $150 (KING DELUXE)

Revealing a$6.25 millon refurbshment InAprl, the Crowne

range from simple motel style forup tothree

Plaza’s! bold desert-huedcarpet,
i andIr rtworks. The

TOF END

SQUEAKY WINDMILL
OVERNIGHT RATE
FROM 5175 (SAFARI TENT)

It just 15 minutas outof town but you'll fieel worlds away s
youopen thegate and find yoursafaritent facing the West.
MacDx

people to executive stylewith balconies and king-size beds.

Awalkway connectsyou to Red Ochre Grill. open for

breakfast, lunchanddinner, available on charge-back to

yourroom, withcafes and Woobworths supermarketashort
stel, bath .

y
hotel adjoinsLasseters casine - wel-known for s part in
1994's Priscili. Queen of the Desert - but the centrepiece of
the complex is the heztad pool and spawith thedramatic
Bbackdrop of the MacDonnall Ranges. Dinner in Tali (wherea

stroll away. Rooms it ,

isalso served)isa mustwhile The Goatand

mini bar and room service, and complimentary undercover
parkingis available. There's a communal barbecue area and
guest Qundry, toc. In betwean axploring, relax around the
swimmngpool of heated spa, enjoy freaWi-Fithroughout,
and chat to staffat the 24-hourreception who can help you
toplan and book tours around the region.

ALl

INGSANRORA €

gloriously golden inthe afte
Spot ghost gums popping from therocks and wait for the
riot of galahsat dusk. They might becanvason the nutside:
but inside nostoneis laft untumed by owner Michelle, who
greets you with acheesa platterandchampagne. More hotel
roem thantent, you'llfindaqueznbed, TV and books, small

Bucket serves up more casual fare alongsidh brews.
The Juicy Rumpmaries a giant TV withabeer garden for
bites betwaen trie, and Splash Poolkside Cafecandelivera
protensmocthie{or cocktail) to cap off yourlaps. Thera'san
on-site fitness centre and spa, and Fyou're staying post-
Larapinta Trail hike, you'll be grateful for the DIY laundry.

NG com

kitcher I ing oneof Michelle's
barbecue hampers o cook al leisure on your Weber (thirk
buttarflied mb, lecalsourdough, farm-fresh vegies, and
Baleysice-craam). When the temperature drops. toast
marshmallows around the fire or retreat to your heated tent
towrep yourselfin the world's cosiest robe.

SQUEANTWINDMILL.CON

Darwin 27 March - Alice Springs 29 March 2019
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PR — COVERING THE ENTIRE NT

Featurina: Watarrka National Park. Kinas Canuon

Where orange
is the old black

Kings Canyon's sunrise vistas and stunning hikes are
now just a short flight away, writes Andrew Bain.

nthe biblical Garden of Eden

there were apples, but in the

Garden of Eden inside Kings

Canyon, everything is
oranges. The canyon'siron-stained
cliffs glow as brightly as flames,
and their reflection is stencilled in
orange across the dark pool of
water at their base.

It's early morning and I'm
halfway around a trail that’s often
described as one of Australia’s best
day walks, circuiting the rim of the
Northern Territory’s Kings
Canyon and dipping briefly into
this Garden of Eden inside the

offered by Kings Canyon Resort,
whichincludes charter flights to
and from Ulury, a night at the
resort, an Aboriginal cultural tour
and a guided walk on the canyon
rim trail.

From Uluru, it’slittle more than
30 minutes in a five-seater plane to
the dusty airstrip at Kings Creek
Station. From 2000 metres above

the desert, the red sands of central
Australia are like a dot painting of
spinifex rings, and the saltpan of
Lake Amadeus, the Northern
Territory’slargest saltlake, leaks

rock levitating
above the
desert, but when
it does break
open, it does so
spectacularly,
becoming the
immense chasm of
Kings Canyon.

There are several walksin
the vicinity of the canyon, but the
rim trail is the headline act. This
six-kilometre loop walk begins at
the mouth of the canyon, 10
minutes’ drive from the resort. In
the faint light of approaching

daum we sot ant walking alano

Darwin 27 March - Alice Springs 29 March 2019 TERRITORY
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PR — COVERING THE ENTIRE NT

eaturina: Jatbula Trail. Nitmiluk

Explore | NITMILUK '_—

Explore | NITMILUK

|

Natlonal Park each year,

yetonly 15 walkers are

% - NORTHERN allowed on the trail daily
s okt and our Eden Is shared

with just a handfulof

new frie;

On the trall the next
morning Mick asks: “So
can you imagine the
Jawoyn walking through
here overthe years?” He
suggests I walk alone
fora bitand, without
distraction, I start to tune
in to my surroundings
- the call of birds, the
gentle rush of a breeza
and

beyjond. Fora moment at night, the howlof
1 forget what year it s, dingoes drifts on the

what era, and If's then still atrunder a sweep of
'-';;lll truly recelve a sense sparkllnguxls. The final
of the

T

3 spacn hesettingsun  someone asks ourguide. o) never really experience
to country. more lush surrounds as casts beams “You'll know it’s time p 2 1 s
Since the land was the trail crosses grasey of orange when you hear the something until you walk it
Oﬂig:l'v hﬁndﬂ:"ﬂd‘ plains and bogs, weaving i brown start
to the Jawoyn, they through pandanus palms ourtents and up,” he says.
have taken ownership and along the Edith River MIl UK Ay the water e that ‘The trail was named something until you walk
NITMILUK 1 after Peter Jatbula, a it. Over five days we'll
0f100 per cent of the to veer west towards - £ from nearby esse :
parkand fts assoclated  oyr finish, DESTINATION  :pectoculs b Cascades asit carves ofourjoumey —a ke Jawoyntraditional owner  travel a route that has
he tom and the ho 61k akeyrlein  beenused bythe Jawoyn
hoteland tours. The Nothing in my modern GUIDE nLand Escarpment. g STl i Sy land e fortho of d
e . ey IDE sy pme toflowoverrockyfalls.  Trail in Nitmiluk National ;L“::ghhl:g;‘;:‘ o “::ﬂ"‘d"‘ i
Hyeu cen handla comying GETTING "What timedoweget  Park, 20km southeast sadi onglin
alms to PWM""'““& Iwalk the remalning o 12-Hlogram pack hiking Gackn provides transfe up tomotrow Mick?" iy alsohad a dreamtoshare  guidingthem as they
a towards the providss the m dod -‘f‘“'_w" hislandand culturewith  roamed with the seasons.
ded car park at Edith and Immersivs cxpsrienca others. "For peopletoget  Evidence of their
for thelr people, whilestill  pyjig 1 wish 1 could stay Cancong and Trekking feet on the ground and presence remains, and
caring for country. connectad to country. E 20km from Kathiarine feel country was what on our second morning,
The more I walk, the BIRD IS THEWORD Peter wanted,” Mick says.  atall, rocky outcrop
more I too feel bonded Laura Watsrs trovelled as o i Most visitorsheredoa  shrouded by fan palms
with the land. Each guestof Tourkm NT. half-day cruisethrough  hides rock art between
afternoon 1 go exploring ge y  itsorange . Mick
£ clatllnaswlgmslm. parratzand the m,.mam Katherine Gorge) ora leads usto an expansive
g b Travel Info Gouldion Finch. Kaop few shortamblesnearby  view of Seventeen Mile
3 Sexbiriog tateboc g both of which will Valley from the edge %
H over hot s — both of wl om the.
2 mmh" sx‘:‘nil:::;:u Jotstar has graat low H definitely impress. But ofthe Amhem Land H
S i fares to Darwin from PADOLE 3 Mick Jerram, owner of Escarpment. This £
H water stralght from oaross the network Taks a solf.guided canse E Gacko Canoeing rid 42 ecos conint ey’ H
river. I float on my back To book, visit Journoy through the g Trekking, believes you Precambrian sandstone E
past sunbathing water JETSTAR COM m four hours terdawnarathe g never really experience laid between16and18» &
monitors while cockatoos ime for sighting H

&Y» NORTHERN

TERRITORY
@9 GOVERNMENT

lopend comm disCaverseraralee s com

E
Darwin 27 March - Alice Springs 29 March 2019 ﬁTﬁ m E“n m Eﬂﬁ?&sﬂ



PR — COVERING THE ENTIRE NT

Featurina: Kakadu. Nitmiluk. Edith. Litchfield

Recommended travel

[he experience is heart-stopy

only goes to increase my adr

for these fearsome creatures.

THETOP END

°"“Lx@qst

“« aa
Utchfield NP is 4 series crocodibe leaps up, enticed by
of reshwater pools and amorsel of swamp buffalo

waterfalls where youcan  meat, on the Adelaide River
cooloffinsafety. Theycan  near Fogg Dam, about an
be reached by 2WD vehicle.  hours drive from Darwin

There’s much 1o see in the NT andi docan't
have tobe a

- o7
Ii’.,unnm N.m' trave]

Top End beginnings

Ittean take a while ta really ger under the skin of ] e
tropical Northern Territory, but you caninake a

good start withia few carefully planned days spent

within cooce of Darwin

_ o i'. NORTHERN
Darwin 27 March - Alice Springs 29 March 2019 ﬁ'l' m EN % m RY
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PR — COVERING THE ENTIRE NT

INTERNATIONALLY

Featurina:

DOVE

Mensie || Data

01-2019
Pagna  66/78
Fogio  2/12

Uluru to Alice Sorinas

DOVE

Mensie

Data 01-2019
Pgra  66/78
Fogio  9/12

TS

Mensie [ Data 01-2019
DOVE s GBITS
Fogio  11/12
AUSTRALIA Alice Springs
= - . |
\.‘:m.n Pzt mungl L |
Ty : i x
e S l
3 (. PaoNarionske  OwenSpriags
b 8
§
x | {
el ‘ 1
o N {
Uleap-Kata Thaea
NORTHERN TERRITORY 5
SOUTH AUSTRALIA

Informazioni utili

Inaereo: l oo da Milano e Roma a Darwin con Singapore
air.com, tel. 0260.78.01.20), via Singapore.

quas ti e pas
sario un adattatore a tre|

TS

oI o

Ritaglio stampa ad uso esclusivo del non 1

Darwin 27 March - Alice Springs 29 March 2019
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BRAND AWARENESS & PR - IMPACT

I Total Awareness
e Jnprompted Ad Awareness

== =Prompted Ad Awareness

47%

2017 2018

- 60%

- 50%

- 40%

- 30%

- 20%

- 10%

- 0%

Total awareness.
unorompted and nromoted
awareness. has increased
sianificantlu compared with
the same period last uear.

Up 9% across the Australian
travellina population

Darwin 27 March - Alice Springs 29 March 2019
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COOPERATIVE CAMPAIGNS

Jett » ..

the adventure starts here

Expedia P '/’/"f& Territory
Sunl@:’g\/er : tigerzirisys.con Discoveries

EIE.IGHT"‘
oL W rcloworld -
Unbeara=® Y _ rm .helloworld
Be_rrltory_
iscoveries . - - . .
P “kaohdays
THEGHAN S wotif-com
y‘!ﬁiﬁl\,\\é @ first in onlir;e aogommodalion

EELS"'}?'

alirmnortfr A , o st
tagether we fly | =" | Bm

= Q09504

webjet.com.au . A
B Holidays et

IT’S ABOUT
TIME YOU
DO THE NT

Flights to Alice Springs from
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COOPERATIVE CAMPAIGNS

Results show the campaian
rated sianificantlu hiaher
with consumers in these
areas

* Piaues interest
* Relevant holidau
* Value for moneu
* Want to ao now
* Stands out

ORTHERN

'
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COOPERATIVE CAMPAIGNS

40000

L, ——Jetrt
o/

25000 Expedia'

/ 17% of all core marketina
k cooperative campaians have

QANTAS

Fugur / exceeded the taraets set

10000 Unbeatable
—_—

o

5000 -
%’
0

Jun-18 Jul-18 Aug-18 Sep-18 Oct-18 Nov-18 Dec-18 Jan-19 Feb-19 Mar-19 Apr-19 May-19 Jun-19

e P A X
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Experience and

Advocating

- - THE %8 NORTHERN
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INFLUENCING

¥ Detractors (rate 0-6) ¥ Passives [rate 7-8) “ Promoters (rate 9-10)

4 Net Promoter
80 - Score shows the
number of NT
. Promoters (NPS)
o has risen from
2017 to 2018.

2017 2018

' - THE %8 NORTHERN
Darwin 27 March - Alice Springs 29 March 2019 \‘T w m
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INFLUENCING

Melissa Findleu - NT ROAD TRIP 2018

TOTAL 16 FOLLOWERS 135.000

TOTAL IMAGE POSTS g cav ®

TOTAL IMPRESSIONS 378.009 G a8 o ®

TOTAL REACH 270.767 T ms

TOTAL POST ENGAGEMENTS 35.932 - s aw  n

TOTAL STORY POSTS 45 i =

TOTAL STORY IMPRESSIONS 178.647 T am T o

TOTAL 16 IMPRESSIONS 556.746 ,,,,,
Darwin 27 Morch Alce Springs 29 Warch 2019 WL Pfeon MWcome  TERRNORY SweNSEE

i 1or cny NED LERIRE e boseml @B COVERNMENT



INFLUENCING

Carmen Huter — NT ROAD TRIP 2018 © L?f;:?%;'n"gs._ i

TOTAL 16 FOLLOWERS 120.000 i ) .

TOTAL IMAGE POSTS 0 Includina Bitter Sorinas post:

TOTAL IMPRESSIONS 450.214

TOTAL REACH 360,655 Featured on @Instagram. The official
account has over million followers

TOTAL POST ENGAGEMENTS 52.482

TOTAL STORY POSTS 50 Received over likes and

TOTAL STORY IMPRESSIONS 210.089 9,000 comments.

TOTAL 16 IMPRESSIONS 660.303

E
Darwin 27 March - Alice Springs 29 March 2019 mﬂ mm % m '[E"%ITEH!T%RY %%?R’I%EERI‘!{N

RI
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TURBOCHARGE ACTIVITIES
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TURBOCHARGING

TOURISM

A



THE 2018 INVESTMENT TURBOCHARGING TOURISM $103M

[ ] ® [ )
)
INCREASE VISITATION THROUGH SMART
MARKETING - $26.57 MILLION BOOST

ENHANCING TOURISM
INFRASTRUCTURE ($56.24
MILLION) DEVELOPING
EXPERIENCES (520.78 MILLION)



THE 2018 INVESTMENT TURBOCHARGING TOURISM $103M

4 $10.85. $3.8. AS16. 8235,

0e0
"' INCREASE COOPERATIVE SMART MARKETINGTO DRIVE PROMOTE THE NT AND PROMOTE THE NT INCLUDING

SMART MARKETING WITH MORE SALES AND GET ENCOURAGE PEOPLE TO LIVE NATURAL ENCOUNTERS, FOOD
OUR AIRLINE PARTNERS PEOPLE TO TRAVEL SOONER AND VISIT EXPERIENCES AND ADVENTURES
INCREASE VISITATION THROUGH SMART

MARKETING - $26.57 MILLION BOOST % $1.9, 4, $1.63. i $2.33. W $2.12,

PROMOTE THE NT AS THE PROMOTE AND DEVELOP INCREASE NATIONAL AND PROMOTE FESTIVALS AND
PILGRIMAGE DESTINATION NT'S RICH ARTS AND INTERNATIONAL BUSINESS EVENTS TO CREATE IMMEDIACY
FOR AUSTRALIAN MILITARY CULTURALATTRACTIONS EVENTS AND URGENCY IN TRAVEL
HISTORY AND EXPERIENCES BOOKINGS

' ' THE %5 NORTHERN
Darwin 27 March - Alice Springs 29 March 2019 \‘T w m
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OPPORTUNITY TO INCREASE HOLIDAY VISITATION

)-)' A drop in fly-in fly-out workers will potentially lead to more plane seats and
67,500~ opportunity to work with airlines over increasing the Leisure, VFR and
PG  business consumer

annum

Approximately 1,000 extra rooms will become vacant again increasing the
opportunity to work with booking distributors around packaging increasing the
el |eisure, VFR and business consumer

room nights

=
Darwin 27 March - Alice Springs 29 March 2019 ‘Tﬁ mm % m Iﬁﬁﬁ?ﬁg&ﬂ %%?%%N
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MESSAGING — ACCESS HUBS

GREATER
DARWIN
\'¢

KATHERINE
& DALY

Interstate — 18%
Intra-territory — 2%
International — 24%

BARKLY
Interstate — 3%
Intra-territory — 6%
International — 8%

LASSETER
Interstate — 4%
Intra-territory — 0%
International — 26%

KAKADU &

ARNHEM LAND
Interstate — 12%
Intra-territory — 0%

¢ [nternational —24%

10% of domestic
and 27% of
international
visitors to Alice
Springs come
through Darwin

GREATER
DARWIN

.
Domestic — 13%
International — 19%
\\ g

KAKADU &
ARNHEM LAND

Domestic — 7%
International — 10%

45% of domestic
and 92% of
international Alice
Springs visitors
come through
Yulara

BARKLY
Domestic — 14%
International — 6%

Darwin 27 March - Alice Springs 29 March 2019
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INCREASE VISITATION THROUGH SMART MARKETING

%E: $10 . 85M TOWARDS COOPERATIVE MARKETING WITH KEY DOMESTIC AND INTERNATIONAL AIRLINES

. Social - KOL Campaign - Hong Kong Webjet Coop
De I jvere d over 3 5 Media event - Beijing, Guangzhou, Shanghai  Adventure NT Sales Mission in Singapore
DZ - Comfort Tourism Group Campaign - Co-operative campaigns with Kuoni
more air“ne C Ooperative phase 1 Corroboree Asia - 1 x Top End and 1 x Red Centre
. Joint Campaign with Kuoni India Travel Mission
campaigns over 18/19 DZ Gongbei China Travel Co-op Luxe Trade Famil
DZ Xinhua Travel Co-op Travel Trade Campaign - learn about the NT
DZ Swallow Holidays Co-op Travel trade training NT destination seminar
| Dundee TripAdvisor Extension USA Donghai Airlines aviation co-op campaign
s T Outback Payback USA $0 Aviation co-op campaign
Fly Free to the Outback USA SO/MI aviation co-op campaign (print & digital)
SINGAPORE Tasman Expedia with Tourism Australia USA ~ Tourism Australia's Airline Marketplace - India
Jetstar* AR COWAY Car:paiqn USA/CA Virgin Hong Kong Red Centre Famil
, Always On Digital + Dundee up weight USA Tourism Australia's Airline Marketplace - Malaysia
e Tripl?dvisor I;Jackpacker Camgaiqnq Tourism Australia's Airline Marketplace - Singapore
@anTas TripAdvisor Singapore Campaign Cooperative marketing campaign with Visit Victoria,
Virgin Coop Campaign Trailfinders and Qantas Airways

THE aY» NORTHERN
Darwin 27 March - Alice Springs 29 March 2019 ﬁ m: m] -
T-N, % TOPEND “ZTREDCENTRE  TERRITORY o&%.o TERRITORY
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INCREASE VISITATION THROUGH SMART MARKETING

TOWARDS COOPERATIVE MARKETING PACKAGES THAT WILL DRIVE SALES AND GET PEOPLE HERE SOONER

BYGURGES

Cooperative marketing campaigns

NT Now

Jetstar MasterChef

NT = Now Jetstar Bachelorette

- N NOW Trip Advisor Domestic Onaoina
World Expeditions Coop
Backnacker Hidden Summer Partu
Hotels.com

Expedia Australia

Wotif Australia

Fliaht Centre

ORTHERN

) fncome  TERRITORY SN ASERE

................. BOUNDLESS POSSIBLE GOVERNMENT
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INCREASE VISITATION THROUGH SMART MARKETING

- ‘ $3 : 8 M TOWARDS COOPERATIVE MARKETING PACKAGES THAT WILL DRIVE SALES AND GET PEOPLE HERE SOONER

TR AVELLER AUSTRALIAN TRAVELLER

TRAVELI]ER Understand ,in
imFem , delivered at in
s th:nTe kez%l;“ SR consumer journey will motivate

consumers to move closer to
booking a holiday

Identify travellers who are

to booking an NT holiday. SMART
marketing approach will

with holiday packages over a 12

month period until October 2019.

17,243 LEADS TO OPERATORS

n TOP END WEDDING

« Win a Weddina Competition launched 11t Feb in-
studio on TODAY Show.

» TODAY Show weather crosses in Darwin and
Kakadu on 19t and 20" Feb

» Winnina counle to aet married LIVE on TODAY
Show 6" Mau

iN CINEMCIS MAY 2

Darwin 27 March - Alice Springs 29 March 2019

ORTHERN
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INCREASE VISITATION THROUGH SMART MARKETING

$3 8M TOWARDS COOPERATIVE MARKETING PACKAGES THAT WILL DRIVE SALES AND GET PEOPLE HERE SOONER

LOCATION SCOUTS

Top End Wedding

Location Scouts
6 stand alone web

enisodes
e Launch 5t March

 Nine Network and
across diaital media
buu taraetina females.
and 18-30’s

Darwin 27 March - Alice Springs 29 March 2019 ﬁ'l'ﬁ MP END % m TFQP'TQPY .‘*.TER%EE‘N
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INCREASE VISITATION THROUGH SMART MARKETING

$3 8M TOWARDS COOPERATIVE MARKETING PACKAGES THAT WILL DRIVE SALES AND GET PEOPLE HERE SOONER

Today Show ‘Win your Own Too End Weddi
Sunda.nce Top End Wedding’ Plgppr:mieree’s allr:(gj
Premiere Competition ’

Australian release

TN 2015 Today!

10+ Million
Australians

eeeg Q¢ .7 Launch of
ece ] .
cee Location

NINE Network Promotions Scouts

Darwin 27 March - Alice Springs 29 March 2019 ‘Tﬁ m END % m TFQP'TOPY .‘*’TER%E%N
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INCREASE VISITATION THROUGH SMART MARKETING

$3 8M TOWARDS COOPERATIVE MARKETING PACKAGES THAT WILL DRIVE SALES AND GET PEOPLE HERE SOONER

FLIGHT
C

” »-
Unba?==  CACCOR

Yiheusbh »
rnny

12+ Million
Australians

SELALINK

N

QANTAS

: ’ ; ' : ORTHERN
Darwin 27 March - Alice Springs 29 March 2019 ‘Iﬁ w END mm TFQP'TOP‘{ .‘*‘ TERRITOR‘(



INCREASE VISITATION THROUGH SMART MARKETING

®
% $235M TO PROMOTE OUR UNIQUE ATTRIBUTES INCLUDING NATURAL ENCOUNTERS

ADVENTURE

o Bondi Rescue soecial enisode. which is a
Hlkll'lq — Kakadu. .Jatbula. Larapinta destination-driven soin-off of the Bondi Rescue series.

teatured ddventure tourism activities in
and around Mlice Sorinas includina Mountain
bikina. hikina and uniaue runnina

5500 GEARVOUCHER "‘ events.
5% OFF SELECTED TRIPS

{ LARAPINTA » KAKADU JATBULA

Darwin 27 March - Alice Springs 29 March 2019 ﬁT MP END m m TFQPITQE:E{ .*'TEEE%%E}(N
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INCREASE VISITATION THROUGH SMART MARKETING

®
% $235M TO PROMOTE OUR UNIQUE ATTRIBUTES INCLUDING NATURAL ENCOUNTERS

OUTBACK CYCLING

EASTER MTB campaign started 15t March

_ﬂ nt.gov.au ﬂ ;
MTBTRAILS
A ="4

. ) ; ORTHERN
Darwin 27 March - Alice Springs 29 March 2019 M %
e N . %TOPEND  22%Rep cenhe TERRITORY -@ TERRITORY
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INCREASE VISITATION THROUGH SMART MARKETING

®
% $235M TO PROMOTE OUR UNIQUE ATTRIBUTES INCLUDING NATURAL ENCOUNTERS

T —

B.E‘,!ERAGE EXPERIENCES

From Peppers to Pork
Pies, the Most Interesting
Food Festivals of the Year

Events include a chocolate festival in Italy, a pepper celebration in
France and a chef showecase in the Caribbean.

Darwin 27 March - Alice Springs 29 March 2019

-

Australia has no shortage of food festivals, but the second annual Taste of
Kakadu (May 18 to 27), in Kakadu National Park in the Northern Territory,

may be the most adventurous. Festivalgoers can discover the bush cuisine
that the aboriginal people have eaten for more than 65,000 years — there’s
emu, chorizo, barramundi, magpie goose and more. The scheduled group
bush walks are the 1deal antidote to all the eating.

e
TERRITORY -i% NQSTHEEN

BOUND SS POSSIBLE



INCREASE VISITATION THROUGH SMART MARKETING

$% $2.35M

TO PROMOTE OUR UNIQUE ATTRIBUTES INCLUDING NATURAL ENCOUNTERS

Who doesn't love eating their way through a holiday? We've got

the most drool-worthy food trail for a ravenous Territory

traveller.

For the first time. Hospitality NT partnered with Tourism NT to launch a ‘Signature Dish Series’

— a Territory wide promotion of great dishes in our venues thal showcase local produce and

talent

An army of anonymous judges have quietly been dining out enjoying some of the best venues

across the Territory 1o bring you the Top 20 Signature Dishes from around the NT.

So get ready to eat your way 10 happiness! Here they are

Dish: Pan seared Humpty Doo Barramunds

Venue: Eork and Dagoer Bar & Grdl o

Darwin 27 March - Alice Springs 29 March 2019
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INCREASE VISITATION THROUGH SMART MARKETING

!,
0‘\- $1 . 63 M TO DEVELOP AND PROMOTE OUR ARTS AND CULTURAL ATTRACTIONS AND EXPERIENCES
<

TERRITORY ARTS TRAIL

A new Tourism campaign was launched in
February 2019 to position the Territory as the
premier global destination for Australian Aboriginal art and
culture.

The NT will be promoted as ‘The world’s biggest art

gallery’ targeting a niche audience of 684,000 people
aged between 35-49.

Darwin 27 March - Alice Springs 29 March 2019

THE
TERRITORY
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INCREASE VISITATION THROUGH SMART MARKETING

'y
0‘\- $1 . 63M TO DEVELOP AND PROMOTE OUR ARTS AND CULTURAL ATTRACTIONS AND EXPERIENCES

The world’s biggest , AIZmIIIIon square iving - Territzru

art gallery isn’t in NYC. Kilometre cany P ‘ ar fj Arts Trail
It's the NT. £

8o
oy
&
’
],
\

biggest art gallery,
history is made daily.

the
\m = <&
the world’s . :
I~ NOW

Field of Lights, Uluru Tjanpi Desert Weavers, Central Australia Darwin Festival
territoryartstrail.com.au

THE TERRITORY ARTS TRAIL THE TERRITORY ARTS TRAll““ \ﬂ THE TERRITORY ARTS TRAIL \ﬂ
’&RIIT-‘ PeNL. iy | A

territoryartstrail.com.au territoryartstrail.com.au

" ’ ] =
- S = ﬁ ﬁ THE U® NORTHERN
Darwin 27 March - Alice Springs 29 March 2019 T‘* D& ToP .E,“.,.I! mw I'FRRI'I oRY #. ERRITORY
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INCREASE VISITATION THROUGH SMART MARKETING

; $1 . 9 M TO MAKE DARWIN AND THE NT THE PILGRIMAGE DESTINATION FOR AUSTRALIAN MILITARY HISTORY

HEATHER D BROWN AUSTRALIAN
CROCODILE PRODUCTS

“It is an amazing programme and
stretching over 9 weeks in our
shoulder season is wonderful.
Not to mention capitalising on

market demand for Military

Tourism, which was the feedback
from tourism operators as of

three years ago or so.”

9-week long major military event
series 2019

15 000 visitor target

3 3 0 0 interstate visitors

TERRITORY
—ETR|BUTE-‘ sspe4n.dMor ::;irmoa::d visitor

Darwin 27 March - Alice Springs 29 March 2019

-
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INCREASE VISITATION THROUGH SMART MARKETING

lk $1 . 6M TO BOOST OUR DOMESTIC AND GLOBAL APPEAL THROUGH DESTINATION MARKETING

D NT.

northernterritory.com

ALIGNMENT NORTHERN TERRITORY
AUSTRALIA'S
OUTBAGK =

australiasoutback.com

: I‘.};:'.:

EXTRAORDINARY
MEETING PLACES
ntconven tions.com

NORTHERN
TE

THE )
WL Moo M TERRIORY oSN

Darwin 27 March - Alice Springs 29 March 2019
TOUR: oaismicpendcomay 7 discoverceniralasiraing



INCREASE VISITATION THROUGH SMART MARKETING

A $1 . 6M TO BOOST OUR DOMESTIC AND GLOBAL APPEAL THROUGH DESTINATION MARKETING

Emotional Connection Positioning that in the Delivery on the promise
minds of the consumer
. _ creates: ,
Simple, clear, unique and Alignment from

communication to what
is experienced

compelling emotional
connection with the destination

Travel trigger

Active recommendation that
connection into a time reinforces the emotional
sensitive rational reason to connection and continues the

book travel cycle

Bringing the emotional

M *I] THE a¥» NORTHERN
Darwin 27 March - Alice Springs 29 March 2019 ﬁ.l. P

discavers e ralaastrsla o



THE 2018 INVESTMENT TURBOCHARGING TOURISM $103M

4 $10.85. $3.8. AS16. 8235,

0e0
"' INCREASE COOPERATIVE SMART MARKETINGTO DRIVE PROMOTE THE NT AND PROMOTE THE NT INCLUDING

SMART MARKETING WITH MORE SALES AND GET ENCOURAGE PEOPLE TO LIVE NATURAL ENCOUNTERS, FOOD
OUR AIRLINE PARTNERS PEOPLE TO TRAVEL SOONER AND VISIT EXPERIENCES AND ADVENTURES
INCREASE VISITATION THROUGH SMART

MARKETING - $26.57 MILLION BOOST % $1.9, 4, $1.63. i $2.33. W $2.12,

PROMOTE THE NT AS THE PROMOTE AND DEVELOP INCREASE NATIONAL AND PROMOTE FESTIVALS AND
PILGRIMAGE DESTINATION NT'S RICH ARTS AND INTERNATIONAL BUSINESS EVENTS TO CREATE IMMEDIACY
FOR AUSTRALIAN MILITARY CULTURALATTRACTIONS EVENTS AND URGENCY IN TRAVEL
HISTORY AND EXPERIENCES BOOKINGS

S0 WHAT ARE THE RESULTS ?

' ' THE %5 NORTHERN
Darwin 27 March - Alice Springs 29 March 2019 ‘T w m
w %TTOPEND LREDGENTRE  TERRITORY 2K TERRIORY

TOuURISM



TURBOCHARGE COOPERATIVE CAMPAIGNS

1000 5—376-6-6 /‘-/“#e-' .
T - - 6% increase
el T mm T T in holiday
—Em T | .

| visitors by
850 )

| June 30

| PAONRS

|
700 I

YE Sep 17 YE Dec 17 YE Mar 18 YE Jun 18 YE Sep 18 YE Dec 18 YE Mar 19 YE Jun 19 YE Sep 19 YE Dec 19 YE Mar 20 YE Jun 20 YE Sep 20 YE Dec 20

ORTHERN
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TURBOCHARGE COOPERATIVE CAMPAIGNS

TURBOCHARGE RESULTS INBOUND
DOMESTIC + INTERNATIONAL PASSENGERS
60000 56 632

53000

50617

50000
40000 |
|
I
30000 |
I
21775 22062 22303 |

19396

20000 |
13248 |
I
10000 I
I
|

0

Feb-18 Mar-18 Apr-18 May-18 Jun-18 Jul-18 Aug-18 Sep-18 Oct-18 Nov-18 Dec-18 Jan-19 Feb-19 Mar-19 Apr-19 May-19 Jun-19

e TARGET PAX ACTUAL PAX

& NORTHERN
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MEDIA RESULTS & CONSUMER INSIGHTS

Ak & @ TURBICHARGING
MARKETING
A e x| /AToURISH

e isme

THE a¥s NORTHERN
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AUSTRALIAN CONSUMERS

100%

More consumers are

63.8 6516 62.2

| | intendina. nlannina and
bookina on comina to

40%
s the NT
13.3 13.8 e
20%
15.1 13.2 15.6
T R | B
0% 1 _ .0
Spring '16 Spring '17 Spring '18
W Visited H Planning/ booking Intending Open Non-considering

Th @Y» NORTHERN
Darwin 27 March - Alice Springs 29 March 2019 ﬁ M % '
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4B toartiopend comas discavercentralmestral s oo m BOUNDLESS POSSIBLE



AUSTRALIAN CONSUMERS

60

50

[ The combination of TV
0 c ~==Oriine Advetising (includes and diaital is the best

internet sites/social

. e formula to ensure all
c desmston consumers are impacted
throuah the campaian

0 media

23
20

2018 Total 18-29 30-49 50+

THE aYs NORTHERN

Darwin 27 March - Alice Springs 29 March 2019 ﬁ'l'ﬁ an bﬁ CENTRE TERRITORY .*.TERRITORY
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AUSTRALIAN CONSUMERS

Prompted Awareness

60%

50%

The combination of TV

and diaital is beina seen

bu more 18-29urs but

there is arowth across
I I I all demoaranhics

18-29 30-49 50+

x

X

x

m2017 m2018

THE AY» NORTHERN
i - Alice Spri D
Darvin 27 March- Allce Springs 29 March 2019 \ﬁTﬁ RNTOPEND POMMEDCENTRE  TERRITORY e TeomioRy



AUSTRALIAN CONSUMERS

50%

The motivation for older
travelers to visit nlaces

N theu have been before is
diminishina

II II I I I I This will result in them
beina more oben to new

18-29 18-29 30-49 30-49 50+

2017 2018 2017 2018 2017 2018 D l a c e s

B Recommendation from family and friends M Been there before

45%

40%

x x X x S

X

THE &Y» NORTHERN
Darwin 27 March - Alice Springs 29 March 2019 ‘T M]‘.l % TERRITORY
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AUSTRALIAN CONSUMERS

Main inspiration for choosina most recent destination

Been there before

@mmendation from family and friends

Wanted to see more of Australia

Haven't been before / always wanted to go
Special / cheap offer

To attend a specific event

Good package deal

Word of mouth

Cheap airline ticket

To attend an event - organised sporting events
Internet sites

Travel magazines / blogs

Information from travel agents / tour operators
Other

Don't know / can't remember

50+

30-49

m18-29

Recommendation from
familu and friends has
moved from the 3"
motivatina factor to the 2nd

Especiallu amonast 18-29ur
olds

Darwin 27 March - Alice Springs 29 March 2019
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AUSTRALIAN CONSUMERS

Millennials

M Detractors (rate 0-6) Passives (rate 7-8) M Promoters (rate 9-10) 2016 2017 2018
NPS Promoter 27 24 21 v
PESsens 45 46 40 v
100 - Detractor 28 31 38 4
NPS -1 -7 17 v
n= 60 68 42
80 -
2016 2017 2018
Promoter 50 54 56 4
60 - ~ Passive 33 14 28 4
Detractor 17 32 17 v
NPS 33 22 39
40 - 32 n= 48 28 54
=
2016 2017 2018
20 - Promoter 59 61 59 v
~ Passive 30 26 30 4
Detractor 11 13 11 v
0 - . NPS 48 48 48
2017 2018 n= 46 61 54
Base: NT visitors, n=150. Includes visitor booster sample. Unweighted data used.

Source: C14. How likely are you to recommend the NT as a place to holiday?

: ) . ORTHERN
Darwin 27 March - Alice Springs 29 March 2019 ‘Tﬁ 4 END mm TERP'TQPY .*.TERRITORY
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AUSTRALIAN CONSUMERS

M Detractors (rate 0-6) Passives (rate 7-8) M Promoters (rate 9-10)

NPS
100 -
80 -
60 -
40 - 32
32
O .
2017 2018
Base: NT visitors, n=150. Includes visitor booster sample. Unweighted data used.
Source: C14. How likely are you to recommend the NT as a place to holiday?

Althouah the overall Net promoter
Score indicates less neonle are
detractina others from comina to
the NT this has mainlu stemmed
from the 30-49 familu. our
smallest demoaraphic market in
terms of visitation.

18-29 market has seen a constant
decline resultina in uounaer
consumers increasindlu detractina
others from travellina.

Darwin 27 March - Alice Springs 29 March 2019
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INTERNATIONAL CONSUMERS

Importance Factors (Top 5)
11 market aggregate

. .__*/___./‘\. sty Safetu is still the number
50 1 important factor in
* reaards to international

N travel but world class

. nature and wildlife still
> _:.._ Mi. Rich history .
2 consistentlu at the top

2013 2014 2015 2016 2017 2018

c
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INTERNATIONAL CONSUMERS

40

35

30

25

20

15

10

Consideration
11 market aggregate
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2014 2015 2016 2017 2018

Australia

Japan

UK

USA

New Zealand
Germany
Hawaii
Switzerland

25

23

21

19

17

15

13

11

9

7

5

Intention
11 market aggregate

Australia is declinina in
both consideration and
intention to travel with

P Janan fast movina up

/. USA .
New Zealand

vezens  the |iSts
Hawaii

Hong Kong

Australia

Japan

2014 2015 2016 2017 2018
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INTERNATIONAL CONSUMERS

Top 10 Destination Promoter Scores
11 market aggregate

Australia is 6t" on the list when

" it comes to NPS with Japan at

60 - the too demonstratina that

. w.zs CONSIAeration and intention to

) == travel increases when
U consumers recommend and

B positivelu review the

20 destination
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INTERNATIONAL CONSUMERS

Australian Destinations NPS Scores

Kakadu National Park
Great Ocean Road
Uluru/Ayers Rock
Kangaroo Island
Tasmania/Hobart
Broome/Kimberley region
Cairns / Great Barrier Reef
Margaret River
Melbourne

Phillip Island

Gold Coast

The Barossa

Byron Bay

Sydney

Darwin

Blue Mountains

Perth

Adelaide

Brisbane

Canberra
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Kakadu is still the most
advocated Australian
destination amonast those
who have visited.

Uluru moves ub to third from
4t |ast uear
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INTERNATIONAL CONSUMERS

Australian Destinations NPS Scores

NPS for each region for visitors from
Eastern Markets

Kakadu National Park

ul
o

B
B

Great Ocean Road

Broome/Kimberley region
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Kangaroo Island

Tasmania/Hobart

w
w

The Barossa

w
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Margaret River

w W
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Uluru/Ayers Rock

w
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Byron Bay
Darwin
Phillip Island

Melbourne
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Cairns / Great Barrier Reef
Gold Coast
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Sydney
Adelaide

Perth

Blue Mountains
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Canberra

NPS for each region for visitors from

Uluru/Ayers Rock
Cairns / Great Barrier Reef
Kakadu National Park
Great Ocean Road
Tasmania/Hobart
Melbourne

Kangaroo Island

Phillip Island

Gold Coast
Broome/Kimberley region
Blue Mountains

Sydney

Margaret River

Perth

The Barossa

Byron Bay

Darwin

Adelaide

Brisbane

Western Markets
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Canberra -30 _

Kakadu tops the chart with
the Eastern markets and
Uluru with the western
markets. althouah
westerners also like Kakadu
nearlu as much.

Darwin 27 March - Alice Springs 29 March 2019
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2019 — 2020 MARKETING ACTIVITY FOCUS

- ) w )G))))»

@ Branding

and

w Awareness

Booking

Messaging Experience
0 and and
ionversion Advocating

THE PN
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2019 — 2020 MARKETING ACTIVITY FOCUS

Branding
and
Awareness

Messaging
and
Conversion

Experience
and
Advocating

Darwin 27 March - Alice Springs 29 March 2019

All activities will be aligned to meet the 2030 strategic direction

Focus will be on the top 70% of ‘winners’ in terms of activities that met
or exceeded targets in 2018-19

The NT brand and messaging will be further integrated into conversion
activities

The core messaging in terms of Nature & Wildlife and Aboriginal Culture
will remain and, budget depending, Events, NT history, food & beverage
and adventure will be core features

The drive market will be reviewed and re-energised

Domestically the over 50’s will be the priority with 18-29yr olds a focus
but only where we can guarantee on ground expectations can be met

Internationally each market will be reviewed based on access, product
alignment and growth expectations
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2019 — 2020 MARKETING ACTIVITY FOCUS

Branding and
Awareness

THE &Y» NORTHERN
Darwin 27 March - Alice Springs 29 March 2019 Du h 3
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BRANDING & AWARENESS

D NT.

northernterritory.com

NORTHERN TERRITORY

‘AUSTRALIA'S
OUTBAGK «»

australiasoutback.com

EXTRAORDINARY
MEETING PLACES
ntconventions.com

RUSHIHOUR

hllx\‘ "HH’

IT’S ABOUT
Sy TIME YOU
%ausfralia ‘}ﬂ1 DO TH E N T

Flights to Alice Springs from

$269:

the ii I australia
Sale ends 11 Nov 2018 unless sold out prior.
Subject to availability, Further conditions app!!

The Creative portion of the Brand
review is nplanned to be completed
over the next few months with a

new Consumer Campaian
planned to be in market Aua/Sept

2019 with corresnondina Youth
campaian to follow

We are also aimina at some
further larae awareness
campaians in partnershio with
conversions partners

Darwin 27 March - Alice Springs 29 March 2019
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Branding & Awareness

TOP END WEDDING

Global cinematic release and leveraaina will
commence in keu international markets and:

Domestic lona tail to leveraae

iN CINEMAIS MAY 2

Darwin 27 March - Alice Springs 29 March 2019 \ﬁ'l' an bﬁ TER |¥QPY oﬁcﬁgﬁ%ﬁu
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Branding & Awareness

WUSTRA L S
CREN) \M%'J)ﬂ!%ﬂi’f‘]

v sy Global distribution in
keu international
markets for
Australia's Wild North
& Abbeu Holmes
Livina the Dream NT
road trio

NORTHERN

TERRITORY
GOVERNMENT
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2019 — 2020 MARKETING ACTIVITY FOCUS

Messaging

e,
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AUSTRALIAN TRAVELLER PARTNERSHIP
PHASE 2

Understand ,in ,
delivered at in consumer
journey will motivate consumers to move
closer to booking a holiday

Identify travellers who are to
booking an NT holiday. SMART marketing
approach will with holiday
packages over a 12 month period until
October 2019.

Darwin 27 March - Alice Springs 29 March 2019
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MESSAGING - DRIVE

o — e

NT ROAD TRIP! 20%" OFF

20% OFF THE DAILY RENTAL RATE WITH APOLLO MOTORHOME
TABLE AND 2 X CHAIRS.

BOOK NOW. DISCOVER WOW.

apollocamper.com.au/NTdrive

GREATER v
DARWIN

Domestic — 13%
International — 19%
"

KAKADU &
ARNHEM LAND

Domestic — 7%
International — 10%

BARKLY
Domestic — 14%
International — 6%

Renewed focus on
drive under the new
brand creative
direction to ensure
dispersal and to
boost visitation to
mitiaate shifts in
Airline route chanaes

Darwin 27 March - Alice Springs 29 March 2019
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MESSAGING - FOOD & BEVERAGES

Continue to build on the
NT experience throuah
uniaue Food and
Beveraae offerinas

oo
|

GOVERNMENT

. . ' THE & NORTHERN
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MESSAGING - ADVENTURE

Srigelia
% Build on our Combpetitive

Uniaue differences throuah
Al alobal partners across

activities such as Walkina.
Hikina. MTB. Birdina.
Fishina and 4x4 drivina

c
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2019 — 2020 MARKETING ACTIVITY FOCUS

Conversion

e,
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o L D helloworld

D nelloworld

“%,Holidays

QO
Holidays

Ruthless in identifuina and
workina with those partners
who measured up in terms of
ROl'in 2018-19 and drive more
contribution to the bottom line
to increase Brand Alianed
market bresence

Darwin 27 March - Alice Springs 29 March 2019
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2019 — 2020 MARKETING ACTIVITY FOCUS

Experience and

Advocating

GOVERNMENT

THE a¥s NORTHERN
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EXPERIENCE & ADVOCACY

carmenhuter @ - Fo melissafindley - fc

carmenhuter Exist by the sun and lo
the moon. for you mu:
embrace the ¢

[by Becca L

luminate unde:

Valley Conservatio
al lands of the
people and is kn:

Viurre. A truly sp

Golden memories from our days in the
h

N rritory in Australia, a place I
somewhat unexpectedly fell madly in love
with. Thanks for dancing through this )

e | feel grateful to

graphyday #w L

anamarija_dropulic This looks amazing €
jennyvit3s @ o
fran.eats @ o

et n
QQ

4,905 likes o

o

4,265 likes

o

o

o

carmenhuter & « Following
Bitter Springs

carmenhuter And here I was thinking I'd be
travelling through semi-arid bushland. &)
Turns out, the heart of Australia
@ausoutbacknt is home to stunningly

o

©

immediately in
& // The las

tripping the outback from Darwin to Alice
Springs.

iting some
oring new cou

olienkohlerphoto

and my heart happy

melissafindley

wier thank you
Axx

melissafindley @ rd?
am contracted to geo-tag fo

why is that

But I'm always happy to share if there is
oRa

v lIi m
3.552 likes

diverse landscapes, many of which
@annecarolienkohlerphoto @,
@melissafindley and myself had the
pleasure of discovering over the last couple
of weeks. It long been a dream of mine to
experience this part of the world, both for
its natural beauty, but also for its cultural
history. I'm still trying to get my head
around the fact that Indigenous Australians
called this region home over 40,000 years
ago. In comparison, New Zealand was first
settled around 800 years ago. How crazy
magical is this world?!  Have you ever
been to the outback? &

#NTaustralia #seeaustralia #bittersprings

Qg A

WP Liked by barekiwi and 7,046 others
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2019 — 2020 MARKETING ACTIVITY FOCUS

Resources are available:

Checklists

Factsheets

How-To Guides

Case Studu Videos
Industru Events Calendar

Latest visitor data
Accommodation
Industru sentiment
Topical Research
Reaional profiles
Tourism Economu

Itineraries
Journeus
Maps
Videos

Imaaes

Trade resources:

 Trade fact sheets

« Darwin and surrounds
 Kakadu and surrounds
* Arnhem Land

« Katherine

* Tennant Creek & Barklu

RTO’S & NT visitor information centres

* Tourism Top End
* Tourism Central Australia

» Katherine Visitor and Information
Centre

- Alice Sorinas and surrounds  Barklu Tourism

* Uluru and surrounds

To receive reaular consumer media undates. subscribe to our

monthlu e-newsletter bu emailina
Media.TourismNT@nt.aov.au

Darwin 27 March - Alice Springs 29 March 2019
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THANK YOU

Manu Tourism NT staff around todau if uou want more
detail. includina:

OR CONTACT US ANYTIME

Simonne Sheoherd

« Andrew Hopper Phone: +61 8 8999 3900
. Scott Lovett Fax: +61 8 8999 3920

Ema“: aeneralservices.tourismnt@nt.aov.au
« Valerie Smith. Mark Crummu. John Di Maria

* and muself
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