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Tutorial 23A

Travel and Tourism Links

This tutorial lists sites that could provide relevant inbound links to your website.

10 minutes

Sourcing Inbound Links
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The Tourism e-kit has been produced by the Australian Tourism Data Warehouse,
is an initiative of the National Online Strategy Committee, and is funded by all the Australian States & Territory Tourism Offices.
DISCLAIMER: All content on this website and publication [both audio and visual] is protected worldwide by copyright and all other relevant laws. As each business situation is
different no responsibility or representation is accepted or given for the use of content in this document and each user should take their own professional advice accordingly.
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Travel And Tourism Links

1. List of travel related sites or directories

These directories and travel related sites rank well on search engines and you could consider
registering with them. They are listed in no specific order. Not all these pass link value to your
website and not all of them are free.

WordWeb.com
AdventureTravelTips.com
TravelNotes.org
Booking.com

WikiTravel.org
TripAdvisor.com

About-Australia.com
Stayz.com

Wotif.com
Au.TotalTravel.Yahoo.com

2. Where to find more travel links?
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* Also review and assess
the inbound links to your competitors’ websites. Are there some relevant links you
could get to your own website? To view your own and your competitors’ inbound links
visit OpenSiteExplorer.org.
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3. Key learning outcomes
* Inbound links to your site are important as they help with ranking high in search
engines results.
* Focus on getting relevant inbound links such as links from travel and tourism websites
* Some links are free, others aren’t so ensure you assess each potential link individually.
4. Related material
a) Related tutorials
* Target market 101
* Search engines 101
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¢ (Critical components of optimising a website
* Keywords

* Understanding inbound links to my site

* Sourcing inbound links
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